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| page marketing plan

2t (Advertising, ATL)
=2 H (Public Relations)
IFE (Promotion, BTL)
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“Marketing is the activity, set of institutions, and processes for creating,
communicating, delivering, and exchanging offerings that have value for
customers, clients, partners, and society at large.”

[AMA Definition of Marketing (est.in 2007)]
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Marketing 1.0

Product-centric Marketing
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Source: Marketing 3.0 by Philip Kotler
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Marketing 2.0 Marketing 3.0

Customer-oriented Marketing ~ Values-driven Marketing
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Marketing 1.0 Marketing 2.0 Marketing 3.0

Product-centric Marketing ~ Customer-oriented Marketing ~ Values-driven Marketing
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